
A D R I A N  N Y M A N
B r a n d  L e a d e r

S k i l l s

• B r a n d  P o s i t i o n  

• D i g i t a l  S t r a t e g y   

• D a t a  I n s i g h t s  &  A n a l y t i c s

B R A N D  V I S I O N B R A N D  D E S I G N

• C o n c e p t  D e v e l o p m e n t  

• W o r l d  B u i l d i n g  

• C r e a t i v e  D i r e c t i o n

B R A N D  E X  /  U X

• F u l l  F u n n e l  M a r k e t i n g  

• S o c i a l  M e d i a  &  B r a n d  S t o r y t e l l i n g  

• R e t a i l  -  D i g i t a l  &  P h y s i c a l

A b o u t
Adrian Nyman is a leading creative and strategic brand leader. 
 
A passionate storyteller, he believes brands have a duty to create a more equitable and sustainable future. Brands can 
make a real impact at the intersection of technology and culture.

Over the past two decades, Adrian has created iconic work for some of the world's most respected and beloved 
brands.
He has helped lead Nike's digital transformation and developed global brand-defining work. At Arrival, he is the Chief 
Brand Officer responsible for building the disruptive EV brand from the ground up.

Creating critically acclaimed work and transforming brands globally at the speed of consumers has been a result of 
Adrian's track record of developing diverse, world-class teams.

B R A N D  C R E A T I V E  
A N D   
B R A N D  M A R K E T I N G

A R R I V A L  
E L E C T R I C  V E H I C L E   
C O M P A N Y  

N I K E  
A T H L E T I C  
C O M P A N Y  

H U R L E Y  
S U R F   
C O M P A N Y  

L E V I S  
F A S H I O N  
C O M P A N Y  

C H I E F  B R A N D  O F F I C E R
2 0 2 1  -  2 0 2 2

B R A N D  C R E A T I V E  
A N D   
P R O D U C T  D E S I G N

G L O B A L  V I C E  P R E S I D E N T
2 0 1 0  -  2 0 2 1

B R A N D  M A R K E T I N G  
A N D   
P R O D U C T  D E S I G N

S E N I O R  V I C E  P R E S I D E N T
2 0 0 8 - 2 0 1 0

B R A N D  M A R K E T I N G  
A N D  
P R O D U C T  D E S I G N

E X E C U T I V E  C R E A T I V E  D I R E C T O R
2 0 0 4 - 2 0 0 8

E x p e r i e n c e
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A r r i v a l
C h i e f  B r a n d  O f f i c e r  2 0 2 1  -  2 0 2 2

A s  A r r i v a l ' s  C h i e f  B r a n d  O f f i c e r ,  A d r i a n ' s  r o l e  i s  t o  e s t a b l i s h ,  e n h a n c e  a n d  g l o b a l i z e  t h e  
c o m p a n y  a s    a  v i s i o n a r y  t e c h  b r a n d .  H e  i s    r e s p o n s i b l e  f o r  t h e  v i s i o n ,   m i s s i o n ,   p o s i t i o n  
o f  t h e  c o m p a n y  a n d  s e t t i n g  t h e  b r a n d  s t o r y t e l l i n g  a c r o s s  a l l  c o n s u m e r  t o u c h  p o i n t s .  I n  
a d d i t i o n  t o  b u i l d i n g    a n d  l e a d i n g  t h e  g l o b a l  m a r k e t i n g  a n d  c r e a t i v e  f u n c t i o n s  t o  d r i v e  
b r a n d  a w a r e n e s s  a n d  g r o w t h .

C a s e  S t u d y   /  I n n o v a t i o n  s t o r y  t e l l i n g  f o r  t h e  A r r i v a l  V a n .

• I P O  L a u n c h  /  K P I  - $ 8  B i l l i o n  V a l u a t i o n  $ 2 b  i n  c a p i t a l  r a i s e d .  

• B r a n d  V i s i o n  a n d  p o s i t i o n  /  K P I  -  A l i g n e d  c o m p a n y  t o  n o r t h  s t a r  v i s i o n .  

• B r a n d  D i r e c t i o n  /  K P I  -  H a r m o n i z e d  a l l  f u n c t i o n s  a n d  o u t p u t s  t o  o n e  c o n s u m e r- f a c i n g  b r a n d .  

• B r a n d  m a r k e t i n g  p l a n  /  K P I  -  G l o b a l  l a u n c h  f u l l  m a r k e t i n g  m i x  a n d  f r a m e w o r k s .



N i k e
G l o b a l  V P  B r a n d  C r e a t i v e  D i r e c t o r  /  N i k e  D i r e c t  

C r e a t e  s t o r e  c o n c e p t s  a n d  o n l i n e - t o - o f f l i n e  e x p e r i e n c e s  t h a t  g e n e r a t e  e n g a g e m e n t  
a n d  b r a n d  m e m b e r s h i p  a c r o s s  t h e  b r a n d ' s  g l o b a l  f o o t p r i n t .  M a n a g e d  2 0 0  p e r s o n  
g l o b a l  t e a m  a n d  b u d g e t .

• R e s e t  N i k e ’ s  r e t a i l  c o n c e p t s ,  F l a g s h i p  t o  F a c t o r y  /  K P I  -  i g n i t e d  g l o b a l  

g r o w t h  a c r o s s  a l l  k e y  c i t i e s .  

• T r a n s i t i o n e d  t e a m  a n d  p r o c e s s  t o  a  D i g i t a l  l e d  o r i g i n a t i o n  /  K P I  -  

A c c e l e r a t e d  c o n c e p t  d e v e l o p m e n t  a n d  r e d u c e d  d e v e l o p m e n t  c o s t .  

• C r e a t e d  a l l  s e a s o n a l  r e t a i l  m a r k e t i n g  c a m p a i g n s  /  K P I  -  H a r m o n i z e d  

m a r k e t i n g  m e s s a g e s  a n d  d r o v e  h i g h  R O I  a n d  i n t e g r a t e d  m a r k e t i n g .

2 0 1 8  -  2 0 2 1

C a s e  S t u d y   /  N i k e  F l a g s h i p  C o n c e p t -  H o u s e  o f  I n n o v a t i o n .



N i k e
V P  P r o d u c t  C r e a t i v e  D i r e c t o r  /  N i k e  S p o r t s w e a r

I n c r e a s e d  N i k e  s p o r t s w e a r ' s  t o  o v e r  $ 8 B  m a r k e t  s h a r e  r e q u i r e d  a  b i g - p i c t u r e  
a p p r o a c h  a n d  h o l i s t i c  d i g i t a l  t r a n s f o r m a t i o n . A s  t h e  V P  G l o b a l  C r e a t i v e  D i r e c t o r ,  
A d r i a n  w o r k e d  w i t h  c r o s s - f u n c t i o n a l  t e a m s  t o  e n s u r e  f o o t w e a r ,  a p p a r e l ,  a n d  g r a p h i c s  
w e r e  a l i g n e d  w i t h  a  h o l i s t i c  d e s i g n  a n d  b r a n d    v i s i o n .  N i k e  S p o r t s w e a r  b e c a m e  
N i k e ' s  l a r g e s t  b u s i n e s s  u n i t  a s  a  r e s u l t  o f  h i s  m a n a g e m e n t  o f  t h e   g l o b a l  t e a m ,  
b u d g e t  a n d  v i s i o n .

• Air Max 270 / KPI - #1 Nike shoe re energized the $2b Nike Air footwear franchise. 
• Nike Sports Pack / KPI - Expanded and broadened Nike's position in streetwear culture. 
• Sneaker Culture / KPI - Defined and created sneaker culture, a multi-billion dollar lifestyle proposition for Nike. 

2 0 1 5 - 2 0 1 8

C a s e  S t u d y   /  N i k e  A I R M A X  F r a n c h i s e -  A I R M A X  2 7 0  L a u n c h



N i k e
B r a n d  C o n c e p t  D i r e c t o r  /  N i k e  S p o r t s w e a r

• T e c h  P a c k  /  K P I  -  G r e w  A U R  b y  2 0 %  c r e a t e  a  $ 5 0 0 m  f l e e c e  c l a s s i f i c a t i o n  

• A i r  F o r c e  1  /  R e v i v e d  a  $ 2 b  f o o t w e a r  f r a n c h i s e .  

• A i r  m a x  /  G r e w  N i k e ’ s  b i g g e s t  f o o t w e a r  f r a n c h i s e  b y  d o u b l e  d i g i t s .

2 0 1 2 - 2 0 1 5

C a s e  S t u d y   /  N i k e  F l e e c e  C o n c e p t  -  T e c h  P a c k

In his role as the concept director, Adrian  developed seasonal concept direction for both the product and brand 
teams.

Worked cross-functionally with footwear and apparel to deliver integrated product collections and brand plans.



B r a n d  C r e a t i v e  D i r e c t o r  R e t a i l  /  E x p e r i e n c e  D e s i g n

H e l p e d  c r e a t e  N i k e ’ s  f i r s t  D T C  R e t a i l  f u n c t i o n .  W o r k e d  a c r o s s  s t o r e  d e s i g n  a n d  b r a n d  
d e s i g n  t o  c r e a t e  h o l i s t i c  r e t a i l  c o n c e p t s  a n d  s e a s o n a l  s t o r y t e l l i n g .

2 0 1 0 - 2 0 1 2

• F i e l d  h o u s e  r e t a i l  c o n c e p t  /  K P I  -  T r a n s i t i o n e d  N i k e  f r o m  a  w h o l e s a l e  l e d  

c o m p a n y  t o  c o n s u m e r  d i r e c t  b r a n d .  G r e w  D T C  b y  d o u b l e  d i g i t s .  

• S e a s o n a l  r e t a i l  c a m p a i g n s  a n d  m a r k e t i n g   

• R e s e t  c o n s u m e r  r e t a i l  j o u r n e y s  a l i g n e d  t o  d i g i t a l  c h a n n e l s .

C a s e  S t u d y   /  N i k e  R e t a i l  R e s e t -  F I E L D  H O U S E  C o n c e p t

N i k e



H u r l e y
S V P   /  M a r k e t i n g  a n d  B r a n d

S e t  b r a n d  s t r a t e g y  a n d  c r e a t i v e  d i r e c t i o n  f o r  a l l  c o n s u m e r  t o u c h  p o i n t s  a n d  
p l a t f o r m s .  W o r k e d  a c r o s s  p r o d u c t  a n d  b r a n d  t o  a l i g n  c o n c e p t  m a p  a n d  
p r i o r i t i e s :  b u i l t  a n d  m a n a g e d  g l o b e  t e a m  a n d  b u d g e t  f o r  a l l  b r a n d  m a r k e t i n g  
f u n c t i o n s .

• U S  O p e n  o f  S u r f i n g  /  K P I  -  D o u b l e d  e v e n t  a t t e n d a n c e  t o  1 . 2 m  a t t e n d e e s .  

• H u r l e y  P r i n t i n g  p r e s s  /  K P I  -  G r e w  t - s h i r t  s a l e s  b y  3 0 %  

• M u l t i  B r a n d  R e t a i l  c o n c e p t  /  H u r l e y  -  N i k e  -  C o n v e r s e

2 0 0 8 - 2 0 1 0

C a s e  S t u d y   /  H u r l e y  T - s h i r t  c o n c e p t -  H u r l e y  P r i n t i n g  P r e s s



L e v i ’ s  /  L i c e n s e e
E C D  /  F o u n d e r  -  B r a n d  &  p r o d u c t  D e s i g n

C r e a t i n g  p r o d u c t  c o l l a b o r a t i o n s  f o r  L e v i ’ s  t h r o u g h  a  h i g h  c o n c e p t  d e s i g n  s t u d i o .  
D e v e l o p e d  a l l  a s p e c t s  o f  p r o d u c t  c r e a t i o n  a n d  m a r k e t i n g .

• D a m i e n  H i r s t  x  L e v i ’ s  c o l l e c t i o n  

• L e v i ’ s  x  W a r h o l  c o l l e c t i o n  

• B a r n e y s  N e w  Y o r k  D e p a r t m e n t  s t o r e  H o l i d a y  c o l l a b o r a t i o n  

2 0 0 4 - 2 0 0 8

C a s e  S t u d y   /  L e v i s  E n e r g y  C o l a b  -  L e v i s  x  D a m i e n  H i r s t
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A d r i a n  N y m a n  
I  h a v e  a  w o n d e r f u l  w i f e  C i c e l y  a n d  t w o  g r e a t  b o y s ,  E v e r  1 4 ,  a n d  W i l d e r  1 0 .  
W e  l i v e  t h e  i n  t h e  P N W  a n d  l o v e  t o  t r a v e l  a n d  e x p l o r e  t h e  o u t d o o r s .  I  a m  
p a s s i o n a t e  a b o u t  u s i n g  m y  c r e a t i v i t y  t o  m a k e  a  d i f f e r e n c e  i n  t h e  w o r l d .  I  
b e l i e v e  t h a t  a r t  h a s  t h e  p o w e r  t o  b r i n g  p e o p l e  t o g e t h e r .  T h r o u g h o u t  m y  
c a r e e r ,  I  h a v e  b e e n  f o r t u n a t e  t o  h a v e  o p p o r t u n i t i e s  t o  g r o w  a n d  a c h i e v e  
t h i n g s  I  n e v e r  t h o u g h t  p o s s i b l e .  I  h o p e  I  c a n  p r o v i d e  t h e  s a m e  o p p o r t u n i t y  
f o r  o t h e r  c r e a t i v e s  t o  f i n d  t h e i r  p o t e n t i a l .

P E R S O N A L

W h a r t o n  
S c h o o l  o f  B u s i n e s s  

T h e  W h a r t o n  S c h o o l  o f  t h e  U n i v e r s i t y  o f  P e n n s y l v a n i a  i s  t h e  b u s i n e s s  s c h o o l  o f  t h e  
U n i v e r s i t y  o f  P e n n s y l v a n i a ,  a  p r i v a t e  I v y  L e a g u e  r e s e a r c h  u n i v e r s i t y  i n  P h i l a d e l p h i a .

E D U C A T I O N

E x e c u t i v e  l e a d e r s h i p  p r o g r a m

mailto:ADRIAN.NYMAN@MAC.COM
http://WWW.ADRIANNYMAN.COM

